HARRODS HOME

THE FINEST INTERIORS FROM AROUND THE WORLD




Coffee Machine from Jura, Saucepans by Fissler,
Coffee cups from Wedgwood . Knives from Kal,
Utensils by Joseph joseph and Kettle, Toaster
from Delonghi and Cat bowl by Alessi,
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lame Heston, Gordon or Nigella, but

our ubiquitous TV chefs have created
| a generation of superfoodies. And
1is new passion for cooking is reflected
1 the key trends in kitchenware for smart
adgetry, professional-standard equipment
s well as, of course, a need for speed.

Agood chefis never far from his knives.
ai Shun adopts centuries-old technology
) create its state-of-the-art series of chefs’
nives. Thirty-two layers of Damascus steel
nd an extremely hard SG-2 core result in
:ry sharp and long-lasting blades.

While most chefs wouldn’t be without
1eir own personal collection of knives,
figella and her KitchenAid stand mixer
:em all but joined at the hip, and rightly
». This iconic appliance is now available

in a range of vintage colours. And
. equally iconic in Germany, Fissler
pans have put 160 years of experience
to good use with innovative designs
continuously adapted to increase
customers’ cooking pleasure.

With kitchens now the hub of
the home, designers are creating
ranges that make the favourite
room of the house all the more
fun. Nespresso’s new Citiz
collection of coffee machines
brings the urban scapes of

NESPRESSO

New York and Paris straight into your
kitchen. Closer to home, Joseph Joseph is
the brainchild of British twins Antony and
Richard Joseph. Specialising in kitchen and
tableware products in eye-popping shades,
the brothers are reinventing the wheel with
innovative ideas for food preparation and
presentation. Some highlights: a chopping
board that turns into a chute; a flat-folding
colander; and, cleverest of all, utensils with
specially weighted handles to prevent the
heads from touching the work surface.
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AS SOME OF THEWORLD'S
BEST-KNOWN BRANDS
NOD TO THE FUTURE,

OTHER PRODUCTS SIMPLY

STAND THE TEST OFTIME.
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No less inventive, but with a
fraction more experience (just two and
a half centuries),
Wedgwood’s design
team is rising to
the challenge of
a mood for more
relaxed dining. The
brand’s more casual
concepts  include
Nature’s Canvas,
a collection of
satisfyingly chunky
stoneware.

Poggenpohl
designer  kitchens
offer a complete
service, and as the
leading kitchen
company, they can
help transform any
space. Offering a
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full design service and integrating the best
quality appliances, Poggenpohl helps to
realise customers’ dreams, whether ultra-
modern or traditional. _

The Alessi kettle with the bird-
shaped whistle has not changed since its
conception in 1985, thanks to a timeless
design by Michael Graves. Another brand
that still magically manages to reconcile
industrial needs with aesthetic intelligence,
Le Creuset, has introduced new colours,
shapes and sizes to help the happy home
cook. And, De’Longhi maintains all the
sophistication of the '50s, with kettles and
toasters that add a touch of old-style movie-
star glamour.

Bright, sparky and
eminently efficient, the range
sums up the 2010 cookware
offering at Harrods, as well
as the constantly evolving
requirements of our enthusiastic
cooking customers.




